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Overview

The following key messages can be used externally for media interviews. These messages provide background information about the ReSound Gives Sound campaign and also hearing loss. Ahead of media interviews, we recommend crafting concise key messages about your practice and your patient’s story (with their consent). 

Key Messages 

For questions about the ReSound Gives Sound Campaign:
· The ReSound Gives Sound community campaign is a North American effort to donate up to $1 million worth of ReSound ONE hearing aids to people living with hearing loss.
· ReSound understands 2020 was a year full of adversity and is committed to supporting those with hearing loss, especially those impacted by the pandemic (or other events related to 2020) and invited hearing care professionals around the country to be part of this campaign to give a gift of hearing. 
· We are honored to join 200 hearing care professionals participating in the effort.

For questions about hearing loss:
1. Hearing loss impacts 4 million Canadians and nearly 466 million people worldwide.    
1. While untreated hearing loss has physical, social, emotional, and mental health implications, yet less than 30 percent of adults with hearing loss aged 70 or older has ever used a hearing aid; with even fewer adults (16 percent) under the age of 70 ever using them.
1. Every person’s hearing is as unique. Their hearing experiences are individual to them, and the way they hear sounds is different to anyone else.

For questions about [INSERT NAME] journey with hearing loss: 
· [INSERT BACKGROUND INFORMATION ABOUT PATIENT]

For questions about healthcare practice:
· RECOMMENDATION: It is recommended to include brief key messages on the following topics: 
· Practice’s mission statement 
· Number of patients served 
· Number of years operating 
· Experience treating hearing loss in the local area
· Sample statements have been drafted below and include placeholders: 
· At [INSERT NAME PRACTICE], we believe [INSERT MISSION STATEMENT/VISION].
· Over the past [INSERT NUMBER OF YEARS], we have served [INSERT NUMBER OF PATIENTS] in the [INSERT CITY OR METROPOLITAN AREA].
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