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Overview 

This document includes a template media pitch that is intended for proactive use with local media regarding participation in the ReSound Gives Sound campaign. The media pitch includes general information about the campaign and a few statistics to grab media’s attention. Placeholders have been included so that you can include the relevant information and towards the end of the pitch, there are two options to conclude the pitch depending on whether hearing aid recipients opt into participating in media interviews. 

When reaching out to media, it is important to include visual assets. Within this toolkit, a fact sheet has been made available to include in media outreach. In addition, it is recommended to share pictures of the individuals who have been selected to be fitted with ReSound ONE.

Pitch Template

SUBJECT HEADLINE: [INSERT PRACTICE NAME] Gives Gift of Hearing as Part of Nationwide Campaign to Donate $1 Million Worth of Hearing Aids across North America

Hi [INSERT REPORTER’S NAME], 

My name is [INSERT NAME] and I am [INSERT TITLE AND PRACTICE NAME] based in [INSERT CITY].

After a year full of adversity, health concerns and financial pressures in 2020, we’ve joined forces with hearing aid manufacturer ReSound in the ReSound Gives Sound community campaign, a nationwide effort to donate up to $1 million worth of ReSound ONE hearing aids across North America, to people living with hearing loss who have been negatively affected by the numerous challenges of 2020. 

As part of this campaign, we’ve nominated individuals from the community who have been impacted by the pandemic to receive a hearing aid donated by ReSound. As part of this partnership, we will fit the selected participant and continue to ensure that person receives the care and support they need. 

We’re excited to be one of the nearly 200 healthcare practices who elected to participate in this campaign since approximately 4 million Canadians live with hearing loss and less than 30 percent of adults with hearing loss aged 70 or older has ever used a hearing aid, with even fewer adults (16 percent) under the age of 70 ever using them.

Please include the following if patients agree to media participation:

We will be conducting the hearing aid fittings on [INSERT DATE] and [INSERT PATIENT NAME] will be available to discuss their experience from the fitting and how a revolutionary new hearing aid will give them a fresh start. Please let me know if you would like to attend the fitting and if you are unable to attend, I would be more than happy to share photos and video as well.

Attached please find a fact sheet, which provides additional information about hearing loss. Please let me know of any questions and I look forward to hearing from you.

Please include the following if patients do not agree to media participation: 

Attached please find a fact sheet, which provides additional information about hearing loss. Please let me know if you would like to know more about the benefits of being fitted with a hearing aid or about hearing loss and I would be happy to speak with you.

Thanks, 
[INSERT NAME]
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